
Account Opening UX/UI Best Practices
MAKE IT EASY

Give your users easy and early access to the 

apply button, but make sure to reiterate 

features and communicate expectations prior to 

launching them into forms. Steer your 

customers through the path of least resistance 

by using time-saving integrations such as Prove, 

Plaid, Alloy, and Payroc.

Categorize your fields by difficulty and ask the 

toughest questions last. Start with immediate 

recall items such as name, date of birth, and 

address. Anything that requires effort (for 

example, getting credit card information or 

searching through files for personal documents) 

should be asked last.

KEEP THE CUSTOMER IN MIND

Consider different paths to purchase for 

different customer scenarios. For example: a 

customer looking for a bank might be looking 

for location and customer service, but a 

customer looking for a product is looking for 

information on features and cost.

Make sure questions are easy to understand 

and answer for everyone — i.e., avoid industry 

jargon and internal-centric language.

Don’t overwhelm users with information that 

isn’t essential, and don’t scare off customers 

with challenging requirements language.

In 2022, it's projected nearly 65% of new account openings

will be executed digitally
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COLLECT CONTACT INFORMATION

Collect contact information early to allow for 

customer nurturing. By collecting phone and 

email information, you can follow up with stalled 

applications and turn abandoned applicants into 

leads. This also allows for users to easily save 

and return to the application when life gets in 

the way.

THINK BEYOND THE PRODUCT

Make sure to think about your channel and 

device crossover — loan applications often 

require multiple engagements to complete. 

Allow customers to initiate an application in a 

branch, and then return home to finish up and 

upload required documentation (and vise versa). 

DESIGN MOBILE FIRST

Begin by designing for your mobile users, and then scale up for larger screens. Why? More than 60% 

of digital applications in major national banks are completed on mobile phones (Avoka Digital Sales 

Report). In addition, institutions that implement Temenos Springboard show that the application 

completion rate is best on mobile (64%) as compared to other devices.

DON’T NEGLECT THE UI

Reduce your customer’s cognitive load by designing with 

intention. White space, typography, and color are all 

important visual communication tools and directly impact 

user comprehension, trust, and satisfaction. 
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